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Q.1 Differentiate between 'Psychology and Social 
Psychology'. Discuss with examples to show the 
difference. 

Introduction 

Psychology and social psychology are two intertwined 
disciplines that explore human behavior, but they do so 
from different perspectives and with different objectives. 
Psychology is the broad, scientific study of the mind and 
behavior, focusing on internal processes, individual 
differences, and how people perceive, think, and feel. 
Social psychology, however, is a subfield of psychology 
that focuses specifically on how individuals’ thoughts, 
emotions, and behaviors are influenced by the presence, 



expectations, and actions of others. Understanding the 
distinctions between these two fields is essential for 
appreciating how human behavior is shaped both 
internally and socially. 

 

1. Definition and Focus 

Psychology 

●​Psychology is the scientific study of behavior and 
mental processes, including cognition, emotion, 
perception, learning, motivation, personality, and 
development.​
 

●​The primary focus is on the individual: understanding 
how internal factors, experiences, and biological 
mechanisms influence behavior.​
 

●​Psychology investigates both normal and abnormal 
behavior, offering explanations for how and why 
people think, feel, and act in various situations.​
 

Social Psychology 

●​Social psychology studies how social contexts, 
interactions, and perceptions influence individual 
behavior.​
 



●​ It seeks to understand the interplay between 
individual psychology and social environment, 
emphasizing external social influences rather than 
only internal processes.​
 

●​Social psychology examines group dynamics, 
attitudes, prejudice, conformity, leadership, 
cooperation, and social influence.​
 

 

2. Scope of Study 

Psychology 

●​Covers a broad spectrum of areas including:​
 

1.​Cognitive Psychology: Examines perception, 
memory, problem-solving, and decision-making.​
 

2.​Developmental Psychology: Studies 
psychological growth and changes across the 
lifespan.​
 

3.​Clinical and Counseling Psychology: 
Addresses mental disorders, emotional 
challenges, and therapeutic interventions.​
 



4.​Biopsychology/Neuroscience: Explores the 
biological foundations of behavior, including brain 
functions and genetics.​
 

5.​Educational Psychology: Focuses on learning 
processes and teaching strategies.​
 

Social Psychology 

●​Specializes in social phenomena including:​
 

1.​Social Influence: How group pressure, norms, 
and expectations shape behavior.​
 

2.​Attitudes and Persuasion: Formation and 
change of opinions, beliefs, and values.​
 

3.​Group Behavior: Conformity, obedience, 
cooperation, competition, and collective 
decision-making.​
 

4.​Interpersonal Relationships: Attraction, 
friendship, aggression, helping behavior, and 
conflict resolution.​
 



5.​Social Perception: How people interpret, judge, 
and respond to the behavior of others.​
 

 

3. Key Differences 

Aspect Psychology Social Psychology 

Focus Individual behavior 
and mental processes 

Influence of social 
environment and 
interactions on 
behavior 

Unit of 
Analysi
s 

Individual Individual within a 
social context or group 

Scope Broad; includes 
cognition, emotion, 
personality, mental 
health 

Narrower; focuses on 
social influence, 
attitudes, and groups 

Exampl
es of 
Study 

Memory, perception, 
learning, personality 
traits 

Conformity, prejudice, 
obedience, social 
norms 

Method
s 

Experiments, surveys, 
case studies, 
observations 

Experiments, field 
studies, surveys, 
observational studies 



Goal Understanding mental 
processes and 
individual behavior 

Understanding how 
social factors influence 
individual behavior 

 

4. Examples to Illustrate the Difference 

Example 1: Behavior under Stress 

●​ Psychology: Examines physiological and cognitive 
responses to stress, such as heart rate, anxiety, 
coping mechanisms, and emotional regulation.​
 

●​Social Psychology: Studies how the presence of 
others affects stress responses, such as performing 
tasks under observation (social facilitation) or 
conforming to group stress behaviors.​
 

Example 2: Decision Making 

●​ Psychology: Focuses on cognitive processes behind 
individual decision-making, including reasoning, 
memory, and problem-solving strategies.​
 

●​Social Psychology: Explores how social factors like 
peer pressure, norms, or group consensus influence 
decisions, as seen in Asch’s conformity experiments.​
 

Example 3: Aggression 



●​ Psychology: Investigates internal determinants of 
aggression, including personality traits, hormonal 
imbalances, or frustration.​
 

●​Social Psychology: Investigates how social contexts, 
cultural norms, media exposure, and group behavior 
affect aggressive actions, such as mob violence or 
bullying in schools.​
 

Example 4: Helping Behavior 

●​ Psychology: Examines individual motivations, empathy, 
and personality traits that influence prosocial 
behavior.​
 

●​Social Psychology: Studies how the presence of 
bystanders (bystander effect), social norms, or 
cultural expectations influence whether people help 
others in emergencies.​
 

 

5. Methods of Study 

Psychology 

●​ Experiments: Controlled studies to test cognitive or 
behavioral hypotheses.​
 



●​Case Studies: Detailed examination of individual 
psychological conditions.​
 

●​Observational Studies: Naturalistic observation of 
behavior.​
 

●​Surveys and Questionnaires: Assess attitudes, 
personality traits, or mental states.​
 

●​Neuroimaging Techniques: fMRI, EEG, and other 
tools to study brain activity.​
 

Social Psychology 

●​ Controlled Experiments: Often involving manipulation of social 
variables, such as group size or authority presence.​
 

●​Field Experiments: Studying behavior in natural 
social settings.​
 

●​Surveys and Questionnaires: Measure attitudes, 
prejudices, and social opinions.​
 

●​Observational Studies: Focus on interactions, group 
dynamics, and public behavior.​
 

 



6. Interrelation Between Psychology and Social Psychology 

●​Social psychology builds upon general psychological 
principles, particularly cognition, emotion, and 
motivation, to understand behavior in social contexts.​
 

●​Psychological findings on learning, memory, or 
personality traits inform social psychology research 
on attitudes, persuasion, and conformity.​
 

●​While psychology primarily addresses “how 
individuals think and feel,” social psychology 
addresses “how individuals think, feel, and act in 
relation to others.”​
 

Example 

●​Cognitive biases such as the fundamental attribution 
error, studied in psychology, are applied in social 
psychology to explain how people judge others’ 
actions in social settings.​
 

●​Emotional regulation strategies studied in psychology 
are used in social psychology to understand group 
conflicts and cooperation.​
 

 



7. Real-Life Applications 

Psychology Applications 

●​Clinical psychology provides therapy for depression, 
anxiety, or personality disorders.​
 

●​Educational psychology improves teaching methods 
and learning outcomes.​
 

●​ Industrial-organizational psychology enhances 
workplace productivity and employee satisfaction.​
 

Social Psychology Applications 

●​Marketing and advertising strategies rely on 
understanding social influence and persuasion.​
 

●​Public health campaigns use social psychology 
principles to promote vaccination, healthy behavior, 
and compliance with regulations.​
 

●​Conflict resolution, negotiation, and peace-building 
efforts are informed by social psychology research.​
 

 

Conclusion 



In essence, psychology is a broad discipline that focuses 
on the individual’s mind, behavior, and internal processes, 
while social psychology examines how these processes 
are shaped and influenced by social interactions, 
groups, and societal norms. Examples such as stress 
responses, decision-making, aggression, and helping 
behavior highlight the distinction: psychology emphasizes 
individual internal mechanisms, while social psychology 
emphasizes the influence of the social environment. Both 
disciplines are interrelated, as social psychology applies 
psychological principles to understand how humans 
behave within a social context, demonstrating the 
complementary nature of the two fields. 

This expanded analysis clarifies not only the theoretical 
distinction between psychology and social psychology but 
also their practical relevance in understanding human 
behavior in both individual and social dimensions. 

 
 
 
 
 
 
 
 
 



Q.2 Write notes on the following: 

 

1. Social Stimuli 

Definition 

Social stimuli are external signals, cues, or influences 
arising from the social environment that affect an 
individual’s thoughts, emotions, and behaviors. They 
can come from people, social groups, institutions, culture, 
media, or environmental cues and are essential in shaping 
how individuals respond in social situations. Social stimuli 
function as triggers that guide interactions and influence 
decision-making in both subtle and explicit ways. 
Characteristics 

1.​External in Nature: Social stimuli originate outside the 
individual, such as from peers, family members, 
teachers, leaders, or mass media.​
 

2.​Influential: They shape attitudes, values, and 
behavior by reinforcing norms, expectations, and 
social rules.​
 

3.​Varied Forms: They can be verbal (words, 
instructions, advice), non-verbal (gestures, facial 
expressions, body language), symbolic (laws, signs, 
cultural symbols), or environmental (crowd behavior, 



social rituals).​
 

4.​Dynamic: The effect of social stimuli depends on the 
context, individual perception, cultural background, 
and situational factors.​
 

5.​Interactive: Social stimuli often interact with internal 
psychological factors such as personality traits, past 
experiences, and motivation.​
 

Role in Social Behavior 

●​Social stimuli are central to socialization, guiding 
individuals to adopt socially acceptable behavior.​
 

●​They influence learning through observation, such 
as modeling behavior after role models or peers.​
 

●​They contribute to attitude formation, 
decision-making, and moral development by 
signaling rewards, punishments, or social approval.​
 

●​Social stimuli also play a role in group behavior, 
promoting conformity, cooperation, or conflict 
depending on the social context.​
 

Examples 



●​A teacher praising a student for participation 
encourages continued engagement and learning.​
 

●​Peer pressure in adolescence may influence fashion 
choices, lifestyle decisions, or risky behaviors.​
 

●​Media campaigns promoting public health, such as 
vaccination drives or anti-smoking ads, act as social 
stimuli to shape public behavior.​
 

●​Cultural rituals, such as community festivals, provide 
social stimuli for cooperation and collective identity.​
 

 

2. Durkheim’s Impact on the Early Development of Sociology 

Introduction 

Émile Durkheim (1858–1917) is recognized as one of the 
founding fathers of sociology. He played a pivotal role 
in transforming sociology into a scientific discipline by 
emphasizing systematic research, empirical evidence, and 
theoretical frameworks to study society. Durkheim focused 
on understanding social cohesion, stability, and 
collective life, laying the foundation for 
structural-functional approaches in sociology. 
Key Contributions 



1.​Concept of Social Facts​
 

●​Durkheim introduced social facts as the ways of 
acting, thinking, and feeling that exist outside the 
individual but exert control over them.​
 

●​Social facts include laws, norms, morals, and customs 
that regulate individual behavior and maintain social 
order.​
 

●​Example: Legal regulations against theft are social 
facts that constrain individual actions.​
 

2.​Division of Labor and Social Cohesion​
 

●​ In The Division of Labor in Society, Durkheim 
explored how occupational specialization impacts 
social solidarity.​
 

●​Mechanical Solidarity: Found in traditional societies 
where cohesion comes from similarity in values, roles, 
and beliefs.​
 

●​Organic Solidarity: Found in modern societies, 
cohesion arises from interdependence among 
individuals with diverse roles.​
 



3.​Theory of Suicide​
 

●​Durkheim demonstrated that suicide is influenced by 
social rather than solely individual factors.​
 

●​He categorized suicide into four types:​
 

1.​Egoistic: Due to low integration in society.​
 

2.​Altruistic: Excessive integration leading to 
self-sacrifice.​
 

3.​Anomic: Resulting from social instability or 
normlessness.​
 

4.​Fatalistic: Excessive regulation causing 
hopelessness.​
 

4.​Religion and Social Life​
 

●​ In The Elementary Forms of Religious Life, Durkheim 
showed that religion reinforces the collective 
conscience and strengthens social bonds.​
 

●​Religion is not only spiritual but also social, providing 
rituals and norms that maintain societal cohesion.​
 



5.​Scientific Methodology​
 

●​Durkheim emphasized empirical research, using 
statistics, case studies, and comparative methods 
to analyze society.​
 

●​His approach made sociology a rigorous, systematic 
discipline distinct from philosophy or common sense 
observations.​
 

Impact on Sociology 

●​Established sociology as a scientific study of society.​
 

●​ Influenced structural-functionalism by showing how 
social institutions maintain stability.​
 

●​ Inspired subsequent sociologists to study social order, 
norms, values, and integration scientifically.​
 

●​Provided tools for analyzing modern social problems 
such as crime, suicide, and social disintegration.​
 

 

3. Self-Schema 

Definition 



A self-schema is a cognitive framework that organizes 
knowledge, beliefs, and perceptions about oneself, 
guiding how individuals interpret experiences and behave. 
It acts as a mental structure that shapes self-concept, 
influencing decisions, emotions, and social interactions. 
Self-schemas help individuals maintain consistency in 
behavior and self-evaluation across different situations. 
Characteristics 

1.​Cognitive Structure: Provides a mental map for 
understanding self-identity in various domains such 
as abilities, personality traits, roles, and values.​
 

2.​Behavioral Guide: Influences choices, actions, and 
responses in social and personal contexts.​
 

3.​Memory and Perception: Affects how individuals 
encode, retrieve, and interpret experiences consistent 
with their self-view.​
 

4.​Dynamic Yet Stable: Self-schemas evolve with new 
experiences but maintain core beliefs about the self.​
 

5.​Domain Specific: Individuals can have multiple 
self-schemas for different areas of life, such as 
academic, athletic, or social self.​
 



Functions of Self-Schema 

●​ Guides Social Behavior: Determines how one interacts with 
others based on self-identity.​
 

●​ Influences Motivation: Encourages actions aligned 
with self-concept and personal goals.​
 

●​Supports Self-Consistency: Reduces cognitive 
dissonance by aligning perceptions and behaviors 
with existing self-schemas.​
 

●​Shapes Emotional Responses: Determines 
self-esteem, pride, or shame in response to 
successes or failures.​
 

Examples 

●​A student with an academic self-schema perceives 
themselves as intelligent and hardworking, which 
motivates consistent study and performance.​
 

●​An athlete with a sports self-schema prioritizes 
training and maintains discipline to achieve success.​
 

●​Someone with a social self-schema evaluates social 
interactions based on perceived acceptance, shaping 



friendships and social engagement.​
 

●​Self-schemas can influence perception: a person who 
believes they are socially awkward may interpret 
neutral social cues as negative.​
 

Applications 

●​Used in psychology to understand behavior, 
motivation, and self-esteem.​
 

●​Applied in counseling to address self-concept issues, 
improve confidence, and modify maladaptive 
behavior.​
 

●​ Important in social psychology to examine how 
individuals perceive themselves in group interactions 
or social roles.​
 

 

This comprehensive note provides a detailed explanation 
of social stimuli, Durkheim’s contributions, and 
self-schema, including definitions, characteristics, roles, 
examples, and applications, offering a clear understanding 
of their significance in sociology and psychology. 

 



 

Q.3 Define and discuss "Theory of Reasoned Action” 
and its scope of study. How is this theory applicable in 
our daily lives? 

 

Introduction 

The Theory of Reasoned Action (TRA) is a social 
psychology model developed by Martin Fishbein and 
Icek Ajzen in 1975. It aims to predict and understand 
human behavior based on intentions, attitudes, and 
subjective norms. The theory posits that a person’s 
behavior is primarily determined by their behavioral 
intention, which in turn is influenced by attitudes toward 
the behavior and perceived social pressure from 
important referent groups. TRA provides a systematic 
framework for analyzing how individuals make rational 
decisions in social contexts. 

 

Definition of Theory of Reasoned Action 

The Theory of Reasoned Action states that: 

“An individual’s behavioral intention is the most 
immediate predictor of their actual behavior, and 
this intention is influenced by their attitude toward 



performing the behavior and subjective norms 
or perceived social pressures.” 

Key Components: 

1.​Behavioral Intention (BI): The likelihood that an 
individual will perform a particular behavior. It is a 
combination of personal motivation and perceived 
social expectations.​
 

2.​Attitude Toward Behavior (AB): The individual’s 
positive or negative evaluation of performing the 
behavior. It reflects beliefs about the outcomes of the 
behavior and the evaluation of these outcomes.​
 

3.​Subjective Norms (SN): The perceived social 
pressure to perform or avoid a behavior, determined 
by the expectations of significant others, such as 
family, peers, colleagues, or society.​
 

4.​Behavior (B): The actual action performed by the 
individual, which is influenced by the intention.​
 

Mathematical Representation: 

Behavioral Intention (BI) = (Attitude toward the behavior) + 
(Subjective Norms) 

 



Discussion of the Theory 

1. Attitude Toward Behavior (AB) 

●​AB is formed based on beliefs about the likely 
outcomes of a behavior and the evaluation of these 
outcomes.​
 

●​Example: A student may develop a positive attitude 
toward studying regularly because it is believed to 
lead to good grades and personal achievement.​
 

2. Subjective Norms (SN) 

●​SN reflects the social influence and pressure from 
family, friends, teachers, colleagues, or society.​
 

●​Example: A teenager may choose to volunteer at a 
community center because their parents value social 
responsibility and peers approve of the activity.​
 

3. Behavioral Intention (BI) 

●​BI is the motivational factor that indicates how much 
effort an individual is willing to exert to perform a 
behavior.​
 



●​BI is stronger when both AB and SN are positive and 
aligned.​
 

4. Behavior (B) 

●​Actual behavior is the outcome of intention; a person 
with high intention is more likely to act accordingly.​
 

●​However, behavior may also be influenced by 
external factors such as resources, opportunities, or 
unforeseen obstacles.​
 

 

Scope of Study 

The Theory of Reasoned Action has a wide scope of 
study in social psychology, behavioral science, and 
applied fields: 

1.​Predicting Health Behaviors:​
 

○​Understanding why individuals adopt or avoid 
health practices such as exercising, dieting, 
quitting smoking, or vaccination.​
 

2.​Marketing and Consumer Behavior:​
 



○​Companies analyze consumer attitudes and 
social influences to predict purchase intentions 
and develop effective marketing strategies.​
 

3.​Education:​
 

○​Explains why students engage in positive 
academic behaviors such as studying, attending 
classes, or participating in extracurricular 
activities.​
 

4.​Environmental Behavior:​
 

○​Helps understand why people recycle, conserve 
energy, or engage in pro-environmental practices.​
 

5.​Social Policy and Public Campaigns:​
 

○​Governments and NGOs use TRA to design 
interventions that encourage behavioral change 
in areas like public health, safety, and civic 
responsibility.​
 

6.​Organizational Behavior:​
 

○​Applied in workplace settings to predict 
compliance with company policies, ethical 



behavior, and teamwork effectiveness.​
 

 

Application of TRA in Daily Life 

The Theory of Reasoned Action is highly applicable to 
everyday decisions and behaviors: 

1.​Health Decisions:​
 

○​Choosing to eat healthy, exercise, or get 
vaccinated involves personal attitudes and 
perceived social expectations.​
 

○​Example: A person may decide to start a fitness 
routine because they believe it improves health 
(positive attitude) and their friends also value 
fitness (subjective norm).​
 

2.​Academic and Career Choices:​
 

○​Students decide on study habits, course 
selection, or career paths based on expected 
outcomes and social influences.​
 

○​Example: A student may intend to pursue higher 
education because it will enhance future 



opportunities (attitude) and family strongly 
encourages it (subjective norm).​
 

3.​Social Interactions:​
 

○​Daily social behaviors such as volunteering, 
attending social events, or supporting a cause 
are influenced by TRA components.​
 

○​Example: Participating in a community clean-up 
program because it aligns with personal values 
and friends’ expectations.​
 

4.​Consumer Behavior:​
 

○​Purchasing decisions are guided by beliefs about 
product benefits (attitude) and peer 
recommendations or societal trends (subjective 
norms).​
 

○​Example: Buying an eco-friendly product 
because it benefits the environment (attitude) and 
friends endorse sustainable products (subjective 
norm).​
 

5.​Safety and Compliance:​
 



○​Following traffic rules, workplace safety 
measures, or COVID-19 protocols is shaped by 
intention formed through attitude and social 
pressure.​
 

○​Example: Wearing a mask in public because it 
prevents illness (attitude) and society mandates 
or expects it (subjective norm).​
 

 

Strengths and Limitations of TRA 

Strengths 

●​Provides a clear framework linking attitudes and 
social influence to behavioral intention.​
 

●​Applicable across a wide range of behaviors and 
fields, including health, education, marketing, and 
social policy.​
 

●​Empirically testable using surveys and experiments.​
 

Limitations 

●​Assumes that behavior is under volitional control, 
ignoring uncontrollable factors such as sudden 



emergencies or limited resources.​
 

●​Does not account for habitual or impulsive 
behaviors that may bypass rational decision-making.​
 

●​Limited in explaining behaviors influenced by strong 
emotions, unconscious drives, or environmental 
constraints.​
 

 

Conclusion 

The Theory of Reasoned Action provides a 
comprehensive framework to predict and understand 
human behavior by emphasizing the role of attitudes 
and social norms in shaping behavioral intentions. Its 
scope spans health, education, marketing, environmental 
practices, and social behavior, making it highly relevant in 
daily life. By examining the interplay between personal 
beliefs and social influences, TRA helps individuals, 
policymakers, and organizations understand why people 
act the way they do and design strategies to encourage 
positive behavior and reduce undesirable actions. 

This theory demonstrates that rational decision-making 
is influenced both by personal evaluations and the 
social environment, highlighting the integration of 



psychological and social factors in everyday human 
behavior. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Q.4 Discuss in detail the sources of biases. Provide 
examples. 

 

Introduction 

Bias refers to a systematic tendency to deviate from 
rational judgment, accurate perception, or objective 
evaluation, often leading to unfair, prejudiced, or distorted 
conclusions. Biases can occur in perception, reasoning, 
decision-making, or behavior and affect individuals, 
groups, and societies. Understanding the sources of 
biases is critical in fields such as psychology, sociology, 
decision science, education, and research. Biases are 
often unintentional and stem from cognitive processes, 
social influences, emotions, and environmental factors. 

 

1. Cognitive Sources of Bias 

Cognitive biases originate from the limitations and 
shortcuts of human thinking. The human brain uses 
heuristics (mental shortcuts) to simplify complex 
information, which can result in systematic errors. 
Examples of Cognitive Sources: 

1.​Confirmation Bias​
 



○​The tendency to search for, interpret, or recall 
information that confirms pre-existing beliefs 
while ignoring contradictory evidence.​
 

○​Example: A manager believes that younger 
employees are more tech-savvy, so they only 
notice instances when young employees perform 
well with technology, ignoring older employees’ 
achievements.​
 

2.​Anchoring Bias​
 

○​Relying too heavily on the first piece of 
information encountered (the “anchor”) when 
making decisions.​
 

○​Example: A buyer sees a car priced at $30,000 
and negotiates down to $28,000, believing it is a 
good deal, even if the market value is much 
lower.​
 

3.​Availability Heuristic​
 

○​Overestimating the importance or frequency of 
events that are easily recalled from memory.​
 



○​Example: After watching news reports about 
plane crashes, a person may overestimate the 
risk of flying compared to driving, despite 
statistical evidence showing flying is safer.​
 

4.​Hindsight Bias​
 

○​The tendency to see events as having been 
predictable after they have already occurred.​
 

○​Example: After a stock market crash, investors 
claim they “knew it was going to happen,” 
although they had not predicted it beforehand.​
 

 

2. Emotional Sources of Bias 

Emotions can strongly influence judgment, perception, and 
decision-making. People often make choices based on 
feelings rather than objective evidence. 
Examples of Emotional Sources: 

1.​Overconfidence Bias​
 

○​Overestimating one’s own knowledge or abilities 
due to positive emotions or ego.​
 



○​Example: A student may feel overconfident about 
an exam and study less, assuming they will 
perform well without preparation.​
 

2.​Affective Bias​
 

○​Emotional states influence decisions and 
evaluations. Positive moods may lead to 
optimism bias, while negative moods may induce 
pessimism.​
 

○​Example: A recruiter may favor candidates who 
smile and appear happy during interviews, 
regardless of their qualifications.​
 

3.​Fear and Anxiety​
 

○​Negative emotions can exaggerate perceived 
risks or discourage objective evaluation.​
 

○​Example: Fear of economic uncertainty may lead 
investors to make overly cautious or irrational 
financial decisions.​
 

 

3. Social Sources of Bias 



Social influences, cultural norms, group dynamics, and 
societal pressures contribute to biases in judgment and 
behavior. 
Examples of Social Sources: 

1.​Stereotyping​
 

○​Assigning generalized traits to individuals based 
on group membership rather than personal 
attributes.​
 

○​Example: Believing all engineers are introverted 
or all artists are creative, ignoring individual 
differences.​
 

2.​Conformity Bias​
 

○​Aligning opinions or behaviors with those of a 
group, even if they are incorrect.​
 

○​Example: In a team meeting, an employee may 
agree with the majority opinion on a project plan, 
even if they believe it is flawed.​
 

3.​In-group/Out-group Bias​
 



○​Favoring members of one’s own group while 
discriminating against outsiders.​
 

○​Example: A manager may give better 
opportunities to employees from their own 
department while neglecting others.​
 

4.​Authority Bias​
 

○​Placing excessive trust in authority figures, 
leading to acceptance of information without 
critical evaluation.​
 

○​Example: A student blindly accepts a teacher’s 
opinion as correct, even if evidence suggests 
otherwise.​
 

 

4. Environmental and Situational Sources of Bias 

Biases can emerge due to external environmental or 
situational factors, such as the way information is 
presented or the physical and social context. 
Examples of Environmental Sources: 

1.​Framing Effect​
 



○​Decisions are influenced by how information is 
presented, either positively or negatively.​
 

○​Example: A medicine labeled as “90% effective” 
is preferred over one labeled “10% failure rate,” 
even though both convey the same information.​
 

2.​Time Pressure​
 

○​Making decisions under tight deadlines can lead 
to rushed judgments and reliance on heuristics.​
 

○​Example: A doctor diagnosing a patient quickly 
during a busy shift may overlook critical 
symptoms.​
 

3.​Information Overload​
 

○​Excessive information can overwhelm cognitive 
processing, leading to selective attention and 
biased decisions.​
 

○​Example: Investors may focus on a few news 
headlines while ignoring broader market trends.​
 

 



5. Personal and Experiential Sources of Bias 

Individual experiences, background, education, and 
personality traits also influence biases. 
Examples of Personal Sources: 

1.​Cultural Bias​
 

○​ Interpreting events and behaviors based on one’s 
own cultural norms.​
 

○​Example: Misinterpreting gestures or social 
practices of another culture due to unfamiliarity.​
 

2.​Self-serving Bias​
 

○​Attributing successes to personal factors and 
failures to external circumstances.​
 

○​Example: A student credits good grades to hard 
work but blames poor performance on teacher 
bias or difficult exams.​
 

3.​Experience and Habit​
 

○​Past experiences and habitual responses can 
reinforce biased thinking.​
 



○​Example: An employee avoids using new 
technology because prior experiences with 
updates caused difficulties, even if the current 
software is improved.​
 

 

Conclusion 

Biases arise from cognitive shortcuts, emotions, social 
influences, environmental contexts, and personal 
experiences, and they affect perception, judgment, and 
behavior in everyday life. Recognizing these sources 
helps individuals, researchers, and organizations minimize 
the impact of biases and make more objective, rational, 
and fair decisions. Examples like confirmation bias, 
stereotyping, authority bias, and framing effect 
demonstrate how pervasive biases are in education, 
workplace, healthcare, finance, and social interactions. 

Understanding the sources of biases is essential for 
developing critical thinking, improving decision-making, 
promoting equity, and designing interventions to reduce 
errors in judgment across personal, professional, and 
social domains. 

 
 
 



 
 

Q.5 Discuss the term “Aggression” with reference to 
the Pakistani context, providing relevant explanations 
and real-life examples to support and validate your 
answer. 

 

Introduction 

Aggression is a complex behavioral phenomenon that 
refers to hostile or harmful behavior intended to inflict 
damage, hurt, or assert dominance over others. It is 
not limited to physical actions but also encompasses 
verbal, psychological, and social forms of hostility. 
Aggression can arise from biological, psychological, 
social, and environmental factors. In the Pakistani context, 
aggression manifests in multiple dimensions, influenced 
by social, cultural, political, and economic conditions. 
Studying aggression helps understand societal conflicts, 
interpersonal disputes, and patterns of violence, providing 
insights into preventive strategies. 

 

Definition of Aggression 

Aggression can be defined as: 



“Any behavior directed toward another individual 
with the intent to cause physical harm, 
psychological distress, or social 
disadvantage.” 

Types of Aggression: 

1.​Physical Aggression: Involving bodily harm or physical 
confrontation.​
 

2.​Verbal Aggression: Using words to insult, threaten, 
or belittle others.​
 

3.​Indirect or Relational Aggression: Manipulating 
social relationships to harm others’ social standing or 
emotional well-being.​
 

4.​Instrumental Aggression: Aggressive behavior 
aimed at achieving a goal, such as acquiring 
resources or asserting power.​
 

5.​Emotional or Hostile Aggression: Resulting from 
frustration, anger, or emotional arousal, often 
impulsive in nature.​
 

 

Causes of Aggression in Pakistan 



Aggression in Pakistan arises from multiple interrelated 
factors that operate at individual, societal, and structural 
levels: 
1. Socioeconomic Factors 

●​Poverty, unemployment, and economic inequality 
often lead to frustration and social tension, 
contributing to aggressive behavior.​
 

●​Example: In urban slums of Karachi, disputes over 
scarce resources such as water, housing, or 
employment occasionally escalate into physical 
confrontations.​
 

2. Cultural and Social Norms 

●​Cultural emphasis on honor, respect, and social 
reputation can lead to aggression when individuals 
feel insulted or dishonored.​
 

●​Example: Honor-related violence (Karo-Kari) in rural 
Sindh and Balochistan reflects extreme forms of 
aggression based on perceived violations of family or 
community honor.​
 

3. Political and Sectarian Conflicts 



●​Pakistan has experienced political instability, sectarian 
violence, and territorial disputes that contribute to 
both collective and individual aggression.​
 

●​Example: Clashes between political groups during 
elections or sectarian conflicts in areas like Quetta 
often result in physical violence and loss of life.​
 

4. Domestic and Family Context 

●​Family dynamics, parental behavior, and childhood 
experiences play a significant role in shaping 
aggressive tendencies.​
 

●​Example: Children exposed to domestic violence or 
corporal punishment in households may develop 
aggressive behavior that persists into adulthood.​
 

5. Media and Technology Influence 

●​Exposure to violent media content, social media 
conflicts, or online bullying can increase aggressive 
attitudes and behavior.​
 

●​Example: Social media campaigns, trolling, and online 
abuse during political debates in Pakistan often 
escalate into verbal aggression or offline 



confrontations.​
 

6. Psychological Factors 

●​Stress, frustration, insecurity, and perceived injustice 
can provoke aggression.​
 

●​Example: Long waiting hours in government offices or 
hospitals sometimes lead to verbal or physical 
altercations between citizens and officials.​
 

 

Aggression in Pakistani Society 

Aggression in Pakistan can be observed in various 
contexts, reflecting both individual and collective 
behavior: 
1. Street Violence and Urban Aggression 

●​Aggressive incidents in traffic, marketplaces, and 
public spaces are common in densely populated cities 
like Karachi, Lahore, and Islamabad.​
 

●​Example: Road rage incidents, fights over parking 
spots, or disputes at public transport hubs 
demonstrate everyday aggression in urban settings.​
 



2. Political Aggression 

●​Political rallies, protests, and demonstrations often 
escalate into aggressive confrontations among rival 
groups or with law enforcement.​
 

●​Example: Election-related clashes in Punjab and 
Sindh frequently result in injuries, vandalism, and 
property damage.​
 

3. Sectarian and Religious Aggression 

●​Sectarian tensions between Sunni, Shia, and other 
religious minorities sometimes lead to violent 
episodes.​
 

●​Example: Bomb attacks and targeted killings in 
Quetta and Karachi over sectarian differences 
illustrate extreme forms of aggression.​
 

4. Domestic Aggression 

●​Domestic violence remains a significant issue, 
especially against women and children, reflecting 
relational and emotional aggression.​
 

●​Example: Cases of spousal abuse or child 
maltreatment reported in Punjab and Sindh highlight 



aggression within households.​
 

5. Youth and Peer Aggression 

●​Peer pressure, gang rivalry, and adolescent conflicts 
contribute to aggressive behavior among Pakistani 
youth.​
 

●​Example: Student clashes over political affiliations at 
universities like Karachi University or Punjab 
University often turn violent.​
 

 

Psychological Theories Explaining Aggression 

Several psychological theories help understand 
aggression in the Pakistani context: 

1.​Frustration-Aggression Hypothesis​
 

○​Suggests that blocked goals or unmet needs 
trigger aggression.​
 

○​Example: Unemployed youth in urban slums may 
resort to theft or violent protests due to frustration 
from lack of opportunities.​
 



2.​Social Learning Theory​
 

○​Proposes that aggression is learned through 
observation and imitation of role models.​
 

○​Example: Children exposed to violent behavior at 
home or through media may imitate similar 
aggression in schools or neighborhoods.​
 

3.​Biological Theories​
 

○​Suggest that genetic factors, hormonal 
imbalances, or neurological conditions can 
predispose individuals to aggression.​
 

○​Example: Aggression-related personality traits 
may influence behavior in high-stress situations 
such as protests or family disputes.​
 

4.​Cultural Norms Theory​
 

○​Emphasizes that cultural acceptance of 
aggressive responses reinforces behavior.​
 

○​Example: In rural areas, aggression in defending 
family honor is often culturally sanctioned.​
 



 

Impact of Aggression on Pakistani Society 

Aggression affects social harmony, economic stability, 
and overall well-being: 

●​Social Impact: Increased crime rates, community 
tensions, and weakened trust in institutions.​
 

●​Economic Impact: Property damage, disruption of 
business activities, and higher security costs.​
 

●​Psychological Impact: Stress, anxiety, and trauma 
among victims of aggression.​
 

●​Political Impact: Destabilization of governance and 
increased polarization.​
 

 

Measures to Mitigate Aggression 

To reduce aggression, Pakistan can adopt social, 
educational, and policy interventions: 

1.​Education and Awareness Programs – Teaching 
conflict resolution, anger management, and emotional 
intelligence in schools.​
 



2.​Strengthening Law Enforcement – Effective policing 
and legal deterrents for violent behavior.​
 

3.​Community Engagement – Promoting social 
cohesion through community programs, youth clubs, 
and interfaith dialogues.​
 

4.​Media Regulation – Encouraging responsible 
reporting and limiting exposure to violent content.​
 

5.​Economic Empowerment – Reducing poverty, 
unemployment, and inequality to decrease 
frustration-induced aggression.​
 

 

Conclusion 

Aggression in Pakistan is a multifaceted phenomenon 
influenced by psychological, social, cultural, economic, 
and environmental factors. It manifests in domestic, social, 
political, and sectarian contexts, often leading to personal 
and societal harm. Understanding the sources and forms 
of aggression, alongside the application of psychological 
and sociological theories, allows policymakers, educators, 
and communities to design interventions that promote 
peaceful behavior, social harmony, and conflict 
resolution. Real-life examples, from street violence to 



political clashes, illustrate the urgent need to address 
aggression through a combination of education, law, and 
community engagement, making Pakistani society safer 
and more cohesive. 

 


	Allama Iqbal Open University AIOU BS Sociology Solved Assignment No 1 Autumn 2025 Pdf 
	Introduction 
	1. Definition and Focus 
	Psychology 
	Social Psychology 

	2. Scope of Study 
	Psychology 
	Social Psychology 

	3. Key Differences 
	4. Examples to Illustrate the Difference 
	Example 1: Behavior under Stress 
	Example 2: Decision Making 
	Example 3: Aggression 
	Example 4: Helping Behavior 

	5. Methods of Study 
	Psychology 
	Social Psychology 

	6. Interrelation Between Psychology and Social Psychology 
	Example 

	7. Real-Life Applications 
	Psychology Applications 
	Social Psychology Applications 

	Conclusion 
	1. Social Stimuli 
	Definition 
	Characteristics 
	Role in Social Behavior 
	Examples 

	2. Durkheim’s Impact on the Early Development of Sociology 
	Introduction 
	Key Contributions 
	Impact on Sociology 

	3. Self-Schema 
	Definition 
	Characteristics 
	Functions of Self-Schema 
	Examples 
	Applications 

	Introduction 
	Definition of Theory of Reasoned Action 
	Mathematical Representation: 

	Discussion of the Theory 
	1. Attitude Toward Behavior (AB) 
	2. Subjective Norms (SN) 
	3. Behavioral Intention (BI) 
	4. Behavior (B) 

	Scope of Study 
	Application of TRA in Daily Life 
	Strengths and Limitations of TRA 
	Strengths 
	Limitations 

	Conclusion 
	Introduction 
	1. Cognitive Sources of Bias 
	Examples of Cognitive Sources: 

	2. Emotional Sources of Bias 
	Examples of Emotional Sources: 

	3. Social Sources of Bias 
	Examples of Social Sources: 

	4. Environmental and Situational Sources of Bias 
	Examples of Environmental Sources: 

	5. Personal and Experiential Sources of Bias 
	Examples of Personal Sources: 

	Conclusion 
	Introduction 
	Definition of Aggression 
	Types of Aggression: 

	Causes of Aggression in Pakistan 
	1. Socioeconomic Factors 
	2. Cultural and Social Norms 
	3. Political and Sectarian Conflicts 
	4. Domestic and Family Context 
	5. Media and Technology Influence 
	6. Psychological Factors 

	Aggression in Pakistani Society 
	1. Street Violence and Urban Aggression 
	2. Political Aggression 
	3. Sectarian and Religious Aggression 
	4. Domestic Aggression 
	5. Youth and Peer Aggression 

	Psychological Theories Explaining Aggression 
	Impact of Aggression on Pakistani Society 
	Measures to Mitigate Aggression 
	Conclusion 


